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“Ethics is the domain in which
judgments are made about how
humans should behave toward one
another and those creatures and
things around them. Given that
design also involves making
judgments about how human
should be helped with products,
environments, and communications
to interact with those around them,
there is a sense in which the phrase
‘design ethics’ is redundant: all design
involves ethical judgments, whether

the designer knows it or not”.
(Erlhoff & Marshall 2008: 151)
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